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The One Percent
A HARD-TO-REACH TARGET. A mere one percent of consumers 

(minimum HHI $469,000) control more than 50% of the world’s wealth. 

The Ultra-High-Net-Worth-Individuals are elusive. With multiple  

dwellings, they live the private jet lifestyle, traveling from continent to  

continent. According to the National Business Aviation Association, 

private jet travelers make 41 trips each per year.

Private jet fliers—A guaranteed market for luxury brands.



Private jet travelers are core
customers for luxury brands
• 89% purchase fine 
jewelry, spending an 
average of $248,000 
per year

• 32% purchase luxury 
watches, spending an 
average of $147,000

• 90% purchase fashion/
accessories, spending an 
average of $117,000

• 65% stay in a hotel/
resort for leisure, spending 
an average of $157,000

• 73% use a hotel/resort 
for meetings events, 
average spend
$224,000

• 59% stay at a spa per 
year, spending an average 
of $107,000

• 21% take a cruise per 
year, spending an average 
of $138,000

• 28% rent a villa/chalet 
per year, spending an 
average of $168,000

• 17% take an experiential 
trip per year, spending an 
average of $98,000

• 75% make home 
improvements, spending 
an average of $542,000

• 85% purchase wine or 
spirits per year, spending 
an average of $29,000

• 30% purchase fine art 
per year, spending an
average of $1,746,000

• 85% are planning to 
acquire a new vehicle 
in the next 24 months.
They own or lease an 
average of 4.4 luxury 
vehicles

• They own 2.5 primary 
homes valued at 
$2 million

Sources: Prince & Associates, 

the leading market research firm 

specializing in global private wealth 

and the spending habits of the 

Super Rich; NBAA; Federal Reserve
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General Rate Card

 

 

Million Air full-page color magazine advertisement paired with :30 second dynamic or static ad on Million Air 
Television Network. Client can pick from any or all 30 locations for digital ad. Video will play without sound in 
the lobby/waiting area eight times per hour for length of campaign. 
  

For details, please contact millionairmagazine@millionair.com.
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Advertising Closings
MILLION AIR ISSUE   AD CLOSING **  MATERIALS DUE **

Winter (Dec/Jan/Feb)  September 15 September 20

Spring (Mar/Apr/May)  December 15  December 20

Summer (Jun/Jul/Aug)  March 15  March 20

Fall (Sep/Oct/Nov)   June 15  June 20

Sending Assets
Please send all files to millionairmagazine@
millionair.com via wetransfer.com. Please name 
the files with your company name, Million Air 
and the issue. 

Color Proofs
Please submit all color proofs for approval 
to millionairmagazine@millionair.com via 
wetransfer.com. Please name the files with 
your company name, Million Air and the issue.


