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The One Percent
A HARD-TO-REACH TARGET. A mere one percent of consumers control 

more than 50% of the world’s wealth. The Ultra-High-Net-W orth-

Individuals are elusive. With multiple  dwellings, they live the private jet 

lifestyle, traveling from continent to continent. According to the National 

Business Aviation Association, private jet travelers make 41 trips per year.

Private jet fliers—A guaranteed market for luxury brands



Private jet travelers are core
customers for luxury brands
• 89% purchase fine
jewelry, spending an
average of $248,000
per year

• 32% purchase luxury
watches, spending an
average of $147,000

• 90% purchase fashion/
accessories, spending an
average of $117,000

• 65% stay in a hotel/
resort for leisure, spending
an average of $157,000

• 73% use a hotel/resort
for meetings events,
average spend
$224,000

• 59% stay at a spa per
year, spending an average
of $107,000

• 21% take a cruise per
year, spending an average
of $138,000

• 28% rent a villa/chalet
per year, spending an
average of $168,000

• 17% take an experiential
trip per year, spending an
average of $98,000

• 75% make home
improvements, spending
an average of $542,000

• 85% purchase wine or
spirits per year, spending
an average of $29,000

• 30% purchase fine art
per year, spending an
average of $1,746,000

• 85% are planning to
acquire a new vehicle
in the next 24 months.
They own or lease an
average of 4.4 luxury
vehicles

• They own 2.5 primary
homes valued at
$2 million

Sources: Prince & Associates, 

the leading market research firm 

specializing in global private wealth 

and the spending habits of the 

Super Rich; NBAA; Federal Reserve
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Award-Winning Editorial 
Million Air's unique editorial is specifically targeted to the private jet lifestyle, from 

its oversize format and high-quality glossy paper to the beautiful pictorials of the 

best suites and villas in the world. Industry experts agree, as Million Air's publisher 

has won over 12 awards for excellence in editorial and design. 

Articles provide detail information readers can't find anywhere else, such as the best 

therapists at top spas, and direct phone numbers for resort general managers. With 

the most knowledgeable editors covering key categories such as watches, jewelry, 

fashion, automotive, spirits and travel, this magazine is an indispensable guide for 

the ultra-weathy to find the best in luxury products and services, as 

noted in an independent survey: 

• 86% believe Million Air is a good showcase for luxury products

• 86% like Million Air's design and format

• 91% consider Million Air higher quality than other magazines

• 89% find content in Million Air they don't find in other magazines

A MAGAZINE THAT CALLS READERS TO ACTION 

• 69% have purchased accessories seen in Million Air

• 68% have purchased jewelry as seen in Million Air

• 68% have selected a hotel or resort for a meeting or event seen in Million Air

• 65% have purchased apparel seen in Million Air

• 58% have chosen a hotel or resort seen in Million Air

• 56% have purchased a watch seen in Million Air

• 40% have purchased real estate or vacation club memberships seen in Million Air

READER DEMOGRAPHICS 

• Median Age: 38

• Male: 72%

• Female: 28%

• Median HHI Net Worth $2.2 M

• Average HH Net Worth $3.6 M

• Net Worth $3M+:  42%

• Average Home Value $968,435

• Own 2+ Homes 50% 

Source: Prince & Associates  

DISTRIBUTION 

• Locations: 30+ Million Air FBOs

• Quantity: 15,000 per issue

• Positive Distribution: Million Air

magazine is placed on each set of

all aircrafts serviced at a Million Air

MILLION AIR 
" 

Source: Doublebase 2018 Ipsos Affluent Survey



General Rate Card

three months. For details, please contact millionairmagazine@millionair.com.

For details, please contact millionairmagazine@millionair.com.A VIVIAN WISE PRODUCTION
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millionairmagazine@millionair.com

Advertising Closings




